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RUCKUS Networks has developed a comprehensive suite of Al capabilities in its Al-driven, cloud-native RUCKUS One
platform. One standout feature is IntentAl, an autonomous networking solution that enables enterprises to set desired
business outcomes and then allow Al to achieve these goals by the most efficient means. All network configurations and
optimizations are completed with these set business objectives in mind, creating an autonomous self-managed and
self-healing network. To ensure that the user is kept in the loop, IntentAl communicates to the user the impact of the
changes via simple language. EquiFlex is another innovative technology managed by IntentAl, which employs edge-
based Al to reduce congestion, expanding network capacity. Another notable element of RUCKUS One is the use of
Generative Artificial Intelligence (Gen Al) to create vertical-specific network onboarding processes for organizations.

RUCKUS has developed an extensive range of Wi-Fi APs, with models for a diverse range of complex enterprise
environments and for all segments of the market. This spans from entry-level models for budget-conscious customers,
all the way through to high-performance ruggedized APs for harsh, high-density outdoor environments. All of RUCKUS'
APs are equipped with |oT radios, and a rich ecosystem of 10T partners has been fostered to enable a wide variety of loT
applications. For example, integrations with ASSA ABLOY and dormakaba helps to support door locks. The seamless and
secure onboarding of both users and devices onto RUCKUS' Wi-Fi APs is facilitated by RUCKUS' proprietary Dynamic Pre-
Shared Key (DPSK) technology. Another differentiating element of RUCKUS' networking value proposition is its unique
ICX suite of stackable campus switches, which support scalability by allowing capacity expansion via the simple addition
of a new switch to the rack, instead of requiring an entire chassis platform.

Numerous Al-driven proprietary Radio Frequency (RF) technologies have been deployed on RUCKUS APs to improve
spectrum efficiency, reduce interference, and boost network resilience. BeamFlex+ is an industry-leading adaptive
antenna technology that leverages Al to continuously learn and adapt to the surrounding RF environment, working to
dynamically adjust Wi-Fi signals based on the client’s location and orientation. This technology is crucial for collecting
data in environments with mobile and often fast-moving clients. ChannelFly, on the other hand, employs Al for the
proactive optimization of channel selection, achieved through the dynamic prediction of the best channel for any given
transmission. In addition, advanced Radio Resource Management (RRM) capabilities built into RUCKUS Al take
advantage of cloud-based intelligence to dynamically manage spectrum based on the RF conditions throughout the
network.

Participation in numerous industry bodies is further proof of RUCKUS' central role in driving cutting-edge innovation
within the Wi-Fi industry. For example, the Vice President of Product Line Management, Saurabh Mathur, is currently a
board member of the Wireless Broadband Alliance (WBA).
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RUCKUS One is a cloud-based, Al-native platform engineered to simplify and streamline network management for
organizations. The platform is built on a container-based architecture for improved scalability, and Al can still be
deployed in the cloud for organizations running on-premise controllers. As discussed in the previous section, one of
RUCKUS One's most valuable Al innovations for customers is IntentAl, which automatically optimizes the network based
on user-defined business outcomes. For every Al recommendation, the user is presented with two options, ensuring that
they are always kept in the loop. The greater efficiency and improved optimizations possible with RUCKUS One help to
deliver both significant reductions to OPEX, alongside far superior user experiences.

A key element of RUCKUS' strong value proposition is its comprehensive range of Wi-Fi APs, enabling the company to
effectively address a broad customer base. The portfolio includes many cutting-edge Wi-Fi 7 APs, such as the ruggedized
IP-67 T670sn for harsh outdoor environments, and the R770 for high-density, bandwidth-hungry scenarios. RUCKUS has
also introduced numerous models engineered to meet the unique demands of specific verticals. For example, the
recently released RUCKUS H670 and RUCKUS R575 are tri-band Wi-Fi 7 APs optimized for the hospitality and Multi-
Dwelling Unit (MDU) verticals. All APs are equipped with IoT radios, and feature proprietary RUCKUS technologies like
BeamFlex+ for improved RF performance. Alongside RUCKUS' Wi-Fi hardware, a strategic partnership with Nokia
facilitates the delivery of converged Passive Optical LAN (PoL) and Wi-Fi solutions for customers.

In addition to having hardware optimized for a variety of different business needs, RUCKUS has also developed a series
of vertical-specific management platforms. For example, MDU 360, announced in November 2025, was purpose-built for
the unique demands of the MDU vertical. Dashboards within MDU 360 dynamically adjust based on the current task, and
operations are supported by the RUCKUS Digital Systems Engineers (DSE) Al assistant, which users can engage with via
natural language interactions to efficiently and effectively manage large residential portfolios. The unique needs of Small
and Medium Enterprises (SMEs), on the other hand, are served by RUCKUS Unleashed, an affordable, controller-less
platform that is tailor-made to offer enterprise-grade performance for the Professional Audio-Visual (ProAV) and SMB
markets.

RUCKUS' large network of approximately 10,000 channel partners are another vital element of the company’s successful
GTM strategy. These partners are supported and incentivized through the RUCKUS BIG DOGS Partner Program, which
encompasses comprehensive training programs and industry-specific specialisms. MSPs that integrate RUCKUS'
solutions are further assisted by RUCKUS Al cloud services, with reports pointing to a 40% reduction in help desk tickets
following implementation. Finally, NaaS is enabled via the highly scalable, multi-tenanted SmartZone controller platform,
which leverages virtual appliances for improved flexibility and scalability, alongside geo-redundant clusters to boost
reliability.
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VENDOR MATRIX

Methodology: After individual scores are established for innovation and implementation, an overall
company score is established using the Root Mean Square (RMS) method:

innovation® + implementation®
Score = 3

The resulting overall scores are then ranked and used for percentile comparisons.

The RMS method, in comparison with a straight summation or average of individual innovation and
implementation values, rewards companies for standout performances.

For example, using this method, a company with an innovation score of nine and an implementation score of
one would score considerably higher than a company with a score of five in both areas, despite the mean
score being the same. ABI Research believes that this is appropriate as the goal of these matrices is to
highlight those companies that stand out from the others.

RANKING CRITERIA

Leader: A company that receives a score of 75 or above for its overall ranking.

Mainstream: A company that receives scores between 60 and 75 for its overall ranking.

Follower: A company that receives a score of 60 or below for its overall ranking.

Innovation Leader: A company that receives a score of 75 or above for its innovation ranking.
Implementation Leader: A company that receives a score of 75 or above for its implementation ranking.
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INNOVATION CRITERIA

= Al for Networking Capabilities: Pioneering Al solutions will be founded upon advanced Al models trained
specifically for the demands of enterprise networking, and rich telemetry data collected from across all network
domains. These models and telemetry will, in turn, be leveraged by proactive and autonomous Al, with
functionality stretching across Al-native platforms built from the ground up with Al interwoven into their design.
To further demonstrate leadership in this field, vendors will have unique and differentiating Al capabilities that
are targeted at improving the efficiency and simplicity of enterprise networks.

» 802.11 Technological Leadership & Influence: This category will assess a vendor’s 802.11 innovation and the
extent to which significant product differentiation is achieved through developing leading-edge 802.11
products. Vendors that score the highest in the category will also be able to identify areas in which they have
influenced 802.11 development. This includes, for example, contributing to standardization efforts, leading
technology trials, or participating in innovative industry initiatives.

» Vertical Coverage & Optimization: To account for the differing strategies of WLAN vendors, scoring in this
category is based on either a vendor’s breadth or depth of vertical coverage. High scorers with a broad breadth
of vertical coverage will be able to demonstrate their ability to address the unique and distinct requirements of
numerous different verticals. Alternatively, vendors can showcase a high degree of vertical-specific optimization
for select industries, including specialized hardware and/or software platforms, alongside potentially dedicated
teams to support prospects and customers in the target vertical(s).

= Convergence with Cellular and loT Technologies: The integration of WLAN with 5G or Internet of Things (loT)
technologies such as Bluetooth®, Ultra-Wideband (UWB), or Matter can enable a plethora of new applications
and generate significant additional value for enterprise networks. This criterion grades vendors on the success
of their integrations of 5G or IoT with WLAN, with high-scoring vendors able to demonstrate the frictionless,
unified, and centralized management of the integrated technologies, as well as innovative use cases for the
converged solutions.

» Integration of Third-Party or Acquired Services: The integration of external services into network
management platforms is a key tactic for enhancing a vendor’s solution and raising its competitive edge. These
services, which range from location-based services to threat intelligence platforms, can be third-party
integrations or acquired outright, and can either be included within product licenses, or sold separately via
application marketplaces. This criterion focuses on how successful these integrations have been at producing
additional value through tight synergies with the host platform, and how the integrations have been harnessed
to help organizations address the specific business challenges they are facing.
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IMPLEMENTATION CRITERIA

» Execution of Al Vision: A successful implementation of Al demands not merely an advanced feature set, but also
that Al can be fine-tuned to address the specific business challenges of an organization, ensure it is scalable
across the entire network, and be assured that engagement with and control of Al is simple and seamless.
Management must be unified and customized to the user, all automations must be targeted to reduce the
burden on Information Technology (IT) teams, insights and and recommendations must be clear and actionable,
and interactions with the Al must be frictionless and personalized.

= Business & Service Model Innovation: This category assesses how vendors are leveraging innovative Go-to-
Market (GTM) strategies and collaborating with ecosystem partners to facilitate customer adoption of the latest
technologies and to help organizations in overcoming their mounting challenges. This ranges from implementing
innovative business and service models such as Hardware- or Network-as-a-Service, to developing tools that
support Managed Service Providers (MSPs) and System Integrators (Sis) in operating their networks.

» Strength of Partnerships: Strategic partnerships are vital for creating end-to-end solutions and for
implementing successful GTM strategies. Therefore, this category focuses on the relationships that vendors
maintain with third parties, analyzing how effectively they can harness these partnerships for delivering industry-
leading solutions. Examples of significant strategic partners include security, visibility, or Al software providers,
with MSPs or Sls, or with hardware component suppliers.

»= Overall Value Proposition: An evaluation of the complete value-proposition of a vendor’s solution, focusing on
two key factors. The first indicator of a strong value proposition is Total Cost of Ownership (TCO) competitiveness
and evidence of offering a strong Return on Investment (ROI). The second metric is the ability to provide a
comprehensive end-to-end solution, delivered either through a vendor’s own proprietary platforms or via
strategic partnerships.

* Implementation & Support: This final category considers the ease with which customers can implement
solutions, alongside the range of support vendors offer to their customers to assist them with the design,
installation, management, maintenance, and upgrades of their networks. Supply chain resilience, and a vendor’s
preparedness to weather any potential future disruptions, is also under consideration in this section.
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ABI Research is uniquely positioned at the intersection of end-market companies and technology solution providers, serving as the bridge that seamlessly connects these two
segments by driving successful technology implementations and delivering strategies that are proven to attract and retain customers. For further information about subscribing to
ABI's Research Services as well as Industrial and Custom Solutions, contact us at +1.516.624.2500 in the Americas, +44.203.326.0140 in Europe, +65.6592.0290 in Asia-Pacific or visit
www.abiresearch.com.
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